Приложение 2

Task 1

-      What are the key elements of a really good advertising campaign?

-   The most important thing nowadays is to be able to gain the consumer’s attention. It is                                 much more difficult than it has been in the past to get a share of their attention because 

      there’s so much competition out there. So, campaigns have to cut through all the          

   competition and the competitive clutter and they have to be able to involve their target

  audience. You have to have a very clear point of view, you have to be very single-minded

   in what you need to say, and I think, certainly in the UK, you have to be able entertaining and       

   involving in getting your point across. That is generally the key to a good advertising 

   campaign. The other thing about a campaign is it demands consistency.

Task 2

- Can you talk us through the typical planning and launch stages of a campaign?

- Well, it starts way before you would ever see anything on television or hear it in the radio. The early stages are in discussion with your clients, where you are talking to them about the business objectives for their company and their brands. And in that process you would develop a marketing strategy. Once you’ve done that you then need to go and understand in some depth and detail your target audience. So, typically you would go through a research stage where you would observe them, get t know them through qualitative research and understand what motivates them, how they think and feel about the communication. Once that’s been done, you pull all those pieces together and develop a creative brief where you start talking to your creative partners about idea generation and then that would take two to three weeks for them to come up with a communication idea, which you would then discuss with your client. But most importantly, you go back to your target audience and talk to them about the idea because it’s very rare that you will get it right first time. You then go and make the communication campaign. A thing that’s particularly important is that once you have your campaign in the market, is that you use further research to track how it’s working in a real sense, to get some feedback  for the next stage of the development. So, that would be a typical process and, to be honest, each campaign is different and sometimes you can shorten those sometimes you have to do more.          

Task 1

Jeremy Thorpe Woods, Head of Planning at Saatchi and a leading advertising based in London, talks about advertising campaigns. Listen to the first part of the interview and answer the questions. 

1 What does Jeremy say is the most important thing about advertising nowadays?

2 What are the key elements of a good advertising campaign, according to Jeremy?

Task 2

Listen to the second part of the interview and complete the following chart.

Planning and launch stages of an advertising campaign

Stage 1    Discussion with…………

                Talk about their …….. ……….. and ………..

                Develop a ………… …………

Stage 2 …………………..stage

               Observe the target audience, get to know them through

              …………………. ……………….

Stage 3  Develop a ………….. ……………….

              Talk to your creative partners about …………. …………….

             Discuss the communication idea with your ……………………

             Go back to your …………….

Stage 4  Make the ………… …………

             Use …………….. …………. To track how it is working

