Приложение.

List of slogans
Communications, broadcasting, and publishing.

1. "CLEARLY AHED" (AKTEL).
	2. “Before you make up your mind, open it.” (GSM)

	3. "Boundless" (AT&T, early 20003)

	4. "E=DTE" (DET Energy)

	5. "Essential for business." (Sprint)


6. "GEE! No, GTE." (GTE)
7. "Generation d"(WornCom)
8. "How does the wireless industry make you feel?" (Sprint PCS)

	9. «Power up.» (Sprint PCS)


10. "You should see what's on HGTV"( HGTV)

11. "America's business channel" (CNBC)

12. "ABC: America's Broadcasting Company" (ABC)

13. "CBC. Canada's Olympic Network." (CBC)

14. "CTV. Canadian Television" (CTV)

15. "GOTTALOVEIT" (Seven Network Australia)

16. "If PBS doesn't do it, who will?" (PBC)

17. "It's not TV, it's HBO." (HBO)

18. "It's time for U" (UPN)

19. "Life Unscripted" (TLG)

20. "Lifetime: Television for Women." (Lifetime Television)

21. “Members make the difference" (PBS)

22. "More than the headlines" (ABC)

23. "Seriously Ten!" (Network Ten Australia)

24. "The Address is CBS" (CBS)

25. "There's No Place Like HBO" (HBO)

26. "This is CNN" (CNN)

27. "This is SportsCenter." (ESPN SportsCenter)

28. "TSN. Canada's leader in high definition." (TSN)

29. "We love TV." (ABC)

30. "We take the weather seriously, but not ourselves" (The weather Channel)

31. "Weatherproofing America"(The weather Channel)

32. "Business made simple" (Notrel)

33. "The first network for men" (Spike TV)

34.  “You should see what’s on HGTV”. (HGTV)

35. “Doesn’t feel good to Payless”. (PBC)

36. “Low priced leader in the heartland”. (Pay-Per-View)

37. “Be the first to know-CNN International”. (CNN)

38.  “Must See TV”. (ABC)

39. “Enjoyment matters”. (NTV)

40. “ABC: America’s Broadcasting Company”. (ABC)
41. “If PBS doesn’t do it, who will?” (PBC)
42. “Seeing small business differently”. (SBC Communication)
Electronics.

	43. “Get N or get out”. (Nintendo)

	44. "Hello Tosh, gotta Toshiba?" (Toshiba)


45. “Imagination at work”.(General Electric)

46. “Is it live, or is it Memorex?”(Memorex Video Cassetes)

47. “Sense and Simplicity”.(Philips)

48. “Thousands of possibilities”.(Best Buy)

Computing.

	49. Experience Certainty” (Tata Consultancy Services)

	50. "Broadcast Yourself" (You Tube)


51. "e-business solutions" (IBM, 2000s)

52. "GNU is Not Unix" (Free Software Foundation)

53. "iThink, Therefore iMac" (Apple Computer)

54. "Multimedia You Can Use" (Apple Computer)

55. "Networks that go the distance."(3Com)

56. "New Thinking. New ThinkPad/ThinkCentre." (Lenovo ThinkPad/ThinkCentre)

57. "So powerful, it's kind of ridiculous" (3dfx)

58. I think, therefore IBM. (International Business Machines)

59. IBM. Computers help people. (International Business Machines)

60. Empowering People. (Computers, monitors)

61. Compaq. Inspiration technology. (Compaq computers)

62. For the next generation of big businesses. (Compaq computers)

63. NEC. Empowered by Innovation. (Computers and semiconductors)

64. Choose freedom (Toshiba brand)

65. "Sprint ahead." (Sprint)

	66. "PurelyYou"(AOL)


67. “Intel inside”.(IBM)

68. “It’s the Internet that logs onto you”.(SBS- Jahoo!)

69. “It’s better with the butterfly”.(Microsoft)

70. “Think different”.(Apple Computer)

71. ”Welcome to the next level ‘SEGA!’” (SEGA)
72. “The possibilities are infinite”. (Fujitsu)

73. “The shortest path to SOL”. (SOL Maestro Group)

74. “Think outside the box” (Apple Computer)

75. “What Business Demand” (Satyam Computer Services)

76. “Whatever it is, you get it on eBay”. (eBay)

77. Wikipedia, the Free Encyclopedia” (Wikipedia)

Recordings.

78. “Comparison with the Living Artist Reveals No Difference” (Edition Records)

79. “ Each Record a Masterpiece” (Van Dyke Records)

80. "If it's a King, It's a Hillbilly ... If it's a Hillbilly, it's a King" (King Records)

Retail stores.

81. Kmart is your savings store, where your dollar buys you more!" (Kmart)

82. “America’s supermarket” (Winn Dixie)

83. "Doesn't it feel good to Payless?" (Playless Shoe Source)

84. "Home of Fast, friendly, courteous service." (Fry’s Electronics)

85. “ Improving home improvement" (Lowes)

86. "Low priced leader in the heartland" (Stater Brothers)

87. "Low Prices are the Star Attraction!" (Incredible Universe)

88. "The Home, Decor and Craft Marketplace" (Garden Ridge)

89. "The Place To Buy Is MFI" (MFI)

90. "The low price leader" (Albertson’s in Northern California)

91. "There's no comparison" (Ross Stores) 

92. "World's Foremost Outfitter"

93. "You Can Do It When You B&Q It" (B& Q)

94. "You'll never outgrow us!"
Fashion.

 95. Lux + Dishpan = Lovely Hands (Lux soap)
96.  Tast-tee! (Henri's dressing)

97. Omо Gets Bright​ness То Whiteness (Оmо washing powder) 

98. Day-In-Day-Out protection (Puralin soap)

99. Everywear (Burton Menswear).

100. For the whitest, brightest, just from the dentist polished feeling. (Pearl Drops whitening tooth polish)
101. You Can Only Shepardize Using Shepard's! (Shepard's company)

102.  “For successful living”. (Diesel)

103. “Impossible is nothing”. (Adidas, TBWA)

104. “The Makeup of Makeup Artists”. (Max Factor)

108. “ Don’t compromise. Midasize”-Midas muffler shops. (Midas muffler shops)
Finance.

109.  Be comfortable” (Abbey National)

110. “ Be Extaordinary” ( TRADE FINANCIAL)

111. "Be With AIB" (Allied Irish Bank)

112. "Membership has its privileges" (American Express)

113. "Knowing the investor" (Prudential Securities)

114. "Live richly" (Citybank)

115. "Lost Another loan to Ditech!" (Ditech,2001)

116. "Nationwide. Proud to be different." (Nationwide Building Society UK)

117. A Natural Ability To Protect" (Halifax)

118. "So easy, a caveman could do it." (GEICO auto insuaranse)

119. "That's ANZ Now" (ANZ)

120. "The Difference is Measurable" (Mellon Financial Corporation)

121. "The WaMu way" (Washington Mutual)

122. Thinking for generations" (Citygroup)

123. "Trusted advice, exceptional service"

124. "Uncommon wisdom" (Wachovia)

125. "Understanding what's important" (Bank of Ireland)

126. “Access, your flexible friend”

127. “Live richly”. ( Farm Insurance)

128. “Nationwide is on your side”. (Commonwealth Bank)

129. “I’ve got good news- I just saved a bunch of money on my car insurance by switching to GEICO!”( GEICO)

130. “ AAMCO. Double-A, honk honk M-C-O”-( AAMCO transmission specialists).

131. Key Searching. Research You Can Trust (West law firm)

132. ILNY – I Love New York (NY State Department of Commerce)

Household.

133.  “Away go troubles down Roto-Rooter" (2954 present)

134. "Built to Last: Duralast" (Autozone)

135. "Giddyup 409" (Formula 409)

136. "HILLYBILLY LIKES YOU!" (Hillybilly Vac Shack)

137. "It's a lot less bovver than a hover" (Concord Lawnmowers)

138. "Mr. Clean, Mr. Clean , the magic picker upper." (Mr.Clean)

139. "Nothing sucks like an Electrolux" (Electrolux)

140. "Put the freshness back" (Shaken Vac)

141. "So tough, it's beautiful" (Armstrong Rhinofloor)

142. "The Quilted, Quicker, Picker-upper" (Flit insecticide)

143. "Unböring." (IKEA,2003, Canada)

Personal care.

144. “A totally organic experience”. (Clariol hair)

145. "Absolute cleanliness is Godliness!" (Dr.Bronner’s Magic soap)

146. "Be careful how you use it!" (Hai Karate aftershave)

147. "Does She or Doesn't She? ...Only her Hairdresser Knows for Sure" (Clairol hair dye)

148. "Easy breezy beautiful CoverGirl" (CoverGirl)

149. "Finesse your hair to beautiful" (Finesse)

150. "Preparing to be a beautiful lady"(Pear’s Soap)

151. "When a man you've never met before suddenly gives you flowers" (Impulse deodorant)

152. "You're not fully clean unless you're Zest fully clean." (Zest)

153. "Your fragrance. Your rules" (Hugo Boss Deep Red)

154. “I’ve fallen and I can’t get up”. (LifeCall Personal Emergency Response System)

155. “When a man you’ve never met before suddenly gives you flowers”.(Impulse deodorant)

156. “Always a bridesmaid, but never a bride”.(Listerine,1923)

Recreation, entertainment, and travel.

157. “Incredible India!”   (Tourism Department)

158. "Comfortable Place, Comfortable Price." (Shoney’s  Inn and Suites)

159. "Entertainment your way" (Sky Television)

160. "Hilton, America's Business Address" (Hilton) 

161. "Malaysia, truly Asia." (Malaysia Tourism)

162. "MetroNatural" (Washington State)

163. "Serving All our Community. Brampton's Arts Group." (Visual Arts Brampton)

164. "Sleep Is Our Business"(Hiway House)

165. "Sleepy Bear is Everywhere" (Travelodge)

166. "Slightly Superior" (City of Edinburgh)

167. "Sunny Side of Life" (Maldives Toutism)

168. "The best hotels, deeper discounts" (Central R.com)

169. "The Entertainment Capital of Texas" (Six Flags Over Texas)

170. "The Inn With the Sunny Disposition" (quality Inns) 

171. "The official hotel for family fun" (Holiday Inn)

172. "Winter Water Wonderland"(Michigan)

173. “Get away!” (Tourism Brand)

174. “Get out there”. (Tourism Brand)

175. Vietnam. A Destination for the New Millennium. (Tourism Brand)

176. Thailand. Happiness on Earth. (Tourism Brand)

177. Amazing Thailand- Experience Variety. (Tourism Brand)

178. Where Else But Queensland. (Tourism Brand)

179. India. Eternally yours. (Mottos)

180. Indonesia. Ultimate in Diversity. (The Indonesian Ministry)

181. Uniquely Singapore. (Taglines)

Tobacco.

182. “Camels Soothe Your T-Zone”- Camel cigarettes. (Camel cigarettes)

183. “LSMFT: Lucky Strike Means Fine Tobacco”- Lucky Strike Cigarettes.(Lucky Strike Cigarettes)

184. “Happiness is a cigar called Hamlet”. (Hamlet cigars)

Transport.

185. “Go Greyhound and leave the driving to us”. (Greyhound Lines)

186. “ When it absolutely has to get there overnight”. (Southwest Airlines)

187. “ A Symbol of Freedom”. (Southwest Airlines)

188. :Fly the friendly skies”. (United Airlines)

189.  “The world’s favourite airlines”. (Southwest Aitlines)

190. “We really move our tail for you”. (Continental Airlines)

191.  “World class, worldwide”.(Air Canada)

192. “The Low-Fares Airline”.(Ryanair)

193. “An American Revolution”.(Chevrolet,2000s)

194. “American Luxury”.(Lincoln)

195. “Baseball, hot dogs, apple pie, and Chevrolet”.( Chevrolet)

196. Bloody Volvo driver”.(Volvo,2003)

197.  “Drive Safely”.(Volvo)

198. “Have you driven a Ford…lately?”(Ford)

199. “If only everything in life was as reliable as a Volkswagen”.( Volkswagen)

200. “Inexpressive. And Built to Stay That Way”.(Subaru)

201. “Inspiration Comes Standard”.(Chrysler)

202.  “The Penalty of Leadership”.(Cadillac)

203. “State of Independence”.(Saab)

204. “The Passionate Pursuit of Perfection”.(Lexus)

205. “Relentless Pursuit of Perfection”. ”.(Lexus)

206. “The Strength of Experience”.(GSC)

207. “This is Not Your Father’s Oldsmobile”.( Oldsmobile)

208. “Unlike Any Other”.(Mercedes-Benz)

209. “USA#1”.(Chevrolet)

210. “We are professional grade”.(GMC)

211. “We build excitement”.(Pontiac)

212. “On the Wings of Goodyear”.( Goodyear )

213. “Race proven performance”.(Kumho Tires)

214. “Time to Re-Tire”.(Fisk Tires)

215. “You can’t get better than a Kwik-Fit fitter”.

216. “We’ll pick you up”.(Enterprise Car Rental)

217. “I can be very friendly”.(Sunoco)

218. “Volkswagen. Drivers wanted”.( Volkswagen)

219. “Driven by passion. FIAT”.( FIAT)

220. Buick Park Avenue. The Power Of Understatement.(Buick Park Avenue)

Government and military.

221. “The Army National Guard. You Can”.(US Army National Guard)

222. “There are a million and once excuses for not wearing a safety belt. Some are real killers”. (United States Army)

Miscellaneous.
223. “Forever new frontiers” (Boening)

224. "Playskool Makes it Easy" (Playskool)

225. Education is an investment and not an expense" (Parthose Dunt)

226. "Home is a two-letter word... M/I!" (M/I homes)

227. "Luvs is the way to keep wetness away!" (Luvs diapers)

228. "Masterminding tomorrow's technologies." (Martin Marietta)

229. "One of-a-kind Kids for your one-of-a-kind kid." (Cabbage Patch Kds)

230. "Powering a greener tomorrow" (Suzlon)

231. "The Art of Childhood" (Crayola)

232. "The instrument of the immortals" (Steinway & Sons)

Food and drink.

233.  For the lover. (Heinz ketchup)

234. Homepride. Everyday Family Favourites. (Homepride brande sause)

235. Lea & Perrins. The burger booster. (Worcesterhire sause)

236. Frank’s RedHot. A thrill a bite. (Cayenne Pepper Sause)

237. Applebee’s. Eatin’ Good in the Neighborhood.

238. Buitoni. All the freshness of Little Italy. (Cooking Sauces)

239. WindMill- Gourmet Fast Foods. (WindMill, fast food)

240. Subway. Eat fresh. (Chain of fast food restaurants)

241. Think Outside the Bun. (Taco Bell restaurants)

242. Vittel. A New Life Everyday. (Vittel mineral water brand)

243. Contrex. My Slimness Partner.(Contrex mineral water brand)

244. Perfectly balanced with no bubbies added.(Korunni mineral water)

245. Refreshes in every sense.(Kerry Spring water)

246. Volvic. Fills you with volcanicity.(Volvic mineral water brand)

247. Nothing but pure refreshment.(Aquafina)

248. Aquafina bottled water. Purity Guaranteed.( Aquafina)

249. Rocchetta. Cleansed inside, beautiful outside.(Italian mineral water brand)

250. Deep RiverRock. Water you wear.(Coca-Cola)

251. Arrowhead. It’s Better Up Here.

252. Typtoo tea. Two-thumbs fresh.( Typtoo tea)

253. From the Fields of Five Continents. Individually Wrapped for Freshness.(Good Earth Teas)

254. Granini. The fascination of fruit. .(Natural fruit juice)

255. Amita. Drink to the beautiful side of life.(Natural fruit juice)

256. All natural. No Caffeine. (Natural fruit juice)

257. There’s definitely something in it. (Mountain spring water)

258. Drinka Pinta Milka Day (Milk)

259. Desperation, Pacification, Expectation, Acclamation, Realization (Fry's chocolate)
260. The Orangemostest Drink In The World (Orange Drink)

262. Tonic Water By You-Know-Who (Schweppes) 

263. Innervigoration (Gordon's & Tonic)

264. Catisfaction! ("Kitkat")
265. Pure Snacking. Pure Snacktivity! (KP Peanuts)

266. Doesn't your dog deserve "ALPO"? (Alpo dog food)

267. ROCKFISH. Great Seafood. Not a lot of clams. 

268. Good coffee is like friendship: rich and warm and strong
269. Grapes, like children, need love and affection
270. Kid tested. Mother approved M&Ms melt in your mouth, not in your hands.( M&Ms)
Construction Slogans.

271.  The paint the professional use. (Interior painting)

272. McMaster University. Inspiring Innovation and Discovery.

273. Milgard. Clearly the best. (Vinyl, fiberglass, wood)

274. Jeld-Wen. Reliability for real life. (Patio, interior, exterior)

275. MI. Seeing You Through. (Corporate)

276. IWC. Your Window to the World. (International Window Corporation)

277. Foresfloor. Beauty That Endures.

278. Gerflor. Floors to match your imagination.

279. Tarkett. Stand on excellence.

280. Bellawood. Floors for a Lifetime of Living.

281. Gateway. A better way.

282. HP. Invent.(Hewlett- Packard)

283. Maxdata. Real hard ware. (Maxdata hardware)

284. Mecer. Experience IT. (South African computer brand)

285. Intel inside. (Intel microprocessors)

286. ThinkPad. Where do you do your best thinking? (Notebooks)

Casino.

287.  Friendship is the Largest Jackpot!(Agua Caliente Casino)

288. Normadie Casino. Where players win.( Normadie Casino)

289. Colorado Grande. “Where The Winners Play”.(Colorado)

290. Par-A-Dice. The Friendliest Casino on the water.( . Par-A-Dice Casino)

Hotel.

291. Whitelaw Hotel. Hot Water, Stiff Drinks. (Whitelaw Hotel)

292. The Nation’s Innkeeper. (Holiday Inn Hotels)

293. Drawbridge Inn. Live like a King. (Ft.Mitchell, Kentucky)

294. Ametyst. I feel comfortable. (Hotel Ametyst, Prague)

295. Gleneagles. Come back Richer. (Luxury hotel)
Magazines and newapapers.

295. Unlike wine, does not improve with age. (Wine Trade Magazine in North America)

296. Biggest Daily sale on Earth. 

297. The daily diary of the American dream.

Drug.

298. Vitaball.  New Way to Take Your Vitamins. (Vitaball Vitamin)

299. The multivitamin with more for your health. (One-A-Day vitamins and minerals)

300. Excedrin. The Headache Medicine.

