Приложение.

1. Survey #1

1)Have you got a computer?

2)Are you satisfied with it or would you like a better more modern one?

3)Have you ever felt jealous of a friend who has got a better computer or mobile phone?

4)Does your family go on holiday? 

5)Where do you go on holiday?: a) abroad

                                                       b) in our country : 1. to the sea

                                                                                     2. to a holiday centre

                                                                                     3. to the country

                                                                                     4. other
2.    Survey #2

1)Do you usually buy: second hand things or

                                     brand new things?

2)Have you ever bought/worn second hand clothes?

3)Do you pay attention to the make of the thing you buy?

4)Have you ever refused to wear something because of the make?

5)Do you trust commercial advertising on TV, newspapers, shops?

6)Have you ever bought anything under the influence of advetising? 

7)What did you buy: food

                                  clothes

                                  household goods

                                  books, videos, CDs

                                  other

8)Do you think your parents work too much so that your family could have everything?

9)Are you ready to earn in order to contribute to the family budget?

10)What is more important: being/doing

                                              having?

3.Высказывания по теме урока.

a)Advertising may be described as the science of arresting the human intelligence long enough to get money from it.  Leacock

b)"You work in a job you hate, to buy stuff that you don't need, to impress people that you don't like."

- Unknown 

c) 
d)  “Not he who has much is rich but he who gives much”  Fromm
4. План написания эссе
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